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npopeccnoHanbHbIX NccnegoBaTesnieil Ha CTOPOHE KJIMEHTOB W areHTCTB,
NPMHMMABLLKMX yyacTue B Meponpuatnax PUH
(MpywmHckasa koHpepeHumsa, Research EXPO n gpyrux).
LHanpxecT ocBellaeT OCHOBHble OTpacsieBble TEHAEHUNN U COQEPKUT
MHPOPMaLMIO, TILATENbHO OTOOPaHHY0 aBTOPUTETHBIMI CreLManucTaMm
N3 HECKOMNbKNX OECATKOB KJTHOUEBbIX POCCUNCKUX U 3apyOeXXHbIX NCTOYHUKOB




[penmyLyecTtsa

3acnyxuBaroLmn nosepue
NCTOMHMK MHpOopMaLUK

B OprkomuteT PVIH BxoaAT npeacraButenm
BeAyLMX UTPOKOB OTPaC/I COLMONOrMYecKmnx
1 MapKeTuHroBbIx nccnegoanmin: [opK, TNS,
BLIMOM, ®OM, OMI, LlmpkoH, MarketSense,
FDF Group, a B peakonneruto [langxecrta —
nccnepoBaTenn B TaKMX KOMNAHUAX,

Kak AHpekc, Leroy Merlin, Kaspersky,

Pernod Ricard, Anb¢a-baHk

JOCTYNHOCTb

Peknama B Hangxecte PVH cywectBeHHO
pewwesne 1 3GPeKTNBHEN, YeM KOHTEKCTHaAA
nnn 6aHHepHas peknama B MIHTepHeTe,a
TaKXe NPOABVXKeHMe BaLLMX YCIyT B COLICETAX

PacnpocTtpaHeHue
Nno nognucke

Moanucumkm Ha Jangxect PUH xoTtaT nonyyatb
CBeXKM1e HOBOCTU 1 MHPOPMaLMIO; OHW MOTYT
OTMWCATbCA OT PACCHINKK B NIIOOON MOMEHT.

DTO 3HAUUT, YTO BalLia peKama He bygeT
BocnpuHumMaTbcea, Kak CIMAM, a ncnonbsyemble
HaMW TEXHONOT X OTMPABKM NMCEM MNO3BONAT
Balwen pekname npeogonetb CMAM-GunbTpbI
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N3mepumbin pesynstaT

Bbl, Kak peknamogaresnib, CMOXeTe OTC/1IeAnTb
peakuuio yiTaTesiei Ha BaLly KamnaHuio
1 HemeaneHHo noacumntatb ee ROI

NMonapaHne TOYHO B Liesb

Kaxzblin yeTBepr no Bceli CTpaHe 6tonneTeHb
OTKPbIBAIOT COTHM 3aKa34MKOB UCCNeA0BaHNN

1 Ntofen, NPYHUMAILWKX peLleHmna o Bbibope
nofeBoro napTHepa unn NPorpaMMHoOro
obecneueHua! CnoxHo NpuaymaTb 6onee TOYHbII
TapreTuHr! Peknama B gangxxecte PUH nomoxeT
Bam noBbICMTb y3HaBaeMOCTb KOMMaHWK,
obecneunT perynapHoe npucyTcTeue Bawero
npeanoxeHnsa B UHGOPMaLMOHHOM Nose,

a TaKXKe CTaHeT YCTONYMBbIM KaHanom
npvBneYeHnsa HOBbIX KIIEeHTOB

Bknag B MHAYCTPUIO
nccnenoBaHMn

PUH He ABnAeTca Kommepueckon CTpyKTypoun,
BCe BbIpyyYeHHble cpeacTBa OyayT HanpasneHbl
Ha nonynApv3aumio oTpacsiv NPUKNaLHbIX
COLMONOrNYeCcKnX N MapKeTUHIOBbIX
nccnegosaHun no pewexnto Oprkomuteta PUH.
®uHaHcoBbIM onepatopom PVH aBnsetca
komnaHua OMI (Online Market Intelligence)
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X1 X2 X3 X4 X5 X6
Cknpka — 5% 10% 15% 20% 25%

Jaseptopuan 15000 28500 40500 51000 60000 67500

BepxHuin 6aHHep 10000 19000 27000 34000 40000 45000

CpepHuin 6aHHep 7000 13300 18900 23800 28000 31500

HuXHWI 6aHHep 5000 9500 13500 17000 20000 22500

PeknamHble nakeTbl
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YcnoBus

CTOMMOCTb

LleHbl 63 HanoroB, nnatexun npuHumatotca 6e3 HAC
Ha KomnaHuto, pabotatowme no YCH.

nOﬂ,TBerﬂ,eHMe peKknambl

MaKeT nnm TeKCT peknambl AOMKHbI ObITb NOANUCAHDI
AVNPEKTOPOM KOMMaHMU-peKNamoaaTens uin 3akasaHbol UM
NNYHO/No 3nekTpoHHon noyte. OprkomuteT PUH octaBnaet
3a cobor NpaBo OTKa3aTb B NybnMKaumm peknambl (B TOM
yncsie NpefoniayeHHon) B cyyae BO3HUKHOBEHUA
KOHONUKTA MHTEPECOB AW pPenyTauOHHbIX Yrpos3.

HepoctaBneHHas no4ra

OprkomuteT PVH n komnanua OMI (Online Market Intelligence)
He HeCyT OTBETCTBEHHOCTU B CJyyae He[loCTaBKM, 3aJepekK
AOCTaBKM MU HEBO3MOXHOCTM OTKpbITMA Jangxecta PUH,
npou3oweaLmnx no TeXHNYeCKMM NpUYMHam Ha CTOpoHe
OTNpaBuUTENA UK Nonyyvartens.

OnnaTta

PeknamHble ycnyru oka3sbiBaloTcA Tonbko nocne 100% onnartbl
BbICTaB/IEHHOTrO cyeTa. Ecim onnata He nonyyeHa, OprkomuTeT
PWH v komnanua OMI (Online Market Intelligence) octaBnstot
3a co60ii MPaBO OTMEHMTb 3aKa3 Ha pa3meLleHre peKsiambl.
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[TpepocTaBneHne maketa

Peknamogatenb 06Aa3yeTca NpefoCTaBUTb MaKeT pekiaMbl

He MeHee, YyeM 3a 3 JHA JO NnaHupyemon nybnnkaumm (He no3xe
Beyepa NnoHeAeNbHMKA ANA NyONnKaunum B YeTBepr, UCKITIoYas
Cnyyau, Koraa BbiNycK Aangkecta 6yaet nepeHoCnTbCA n3-3a
BbIXOAHbBIX U MPa3aHNYHbIX AHEN).

OTBEeTCTBEHHOCTb

[lepnognUYHOCTb, KOHTEHT M MHble XapakTepucTukm Jangkecra
PWH moryT n3ameHntbca 6e3 npefBapuTenbHOro CornacoBaHms

¢ peknamogatenem. Oprkomutet PUIH n komnanma OMI (Online
Market Intelligence) He HecyT OTBETCTBEHHOCTU 3a Nto6OWA yLepo,
MPUYMHEHHDBIV TAKUMU U3MEHEHNAMN, @ Tak»Ke cO0AMM B OCTaBKe/
MOSTyYeHN/OTKPbITUM SNEKTPOHHOIN NoYTbl 1 paboTe canTa
digest.researchweek.ru.

OTMmeHa 3aKka3sa

3anpoc Ha OTMeHy 3aKa3a Jo/MKeH ObITb MONYYEH OT peKSlaMmoaaTesis
B NMMCbMEHHOM Buge. B cnyyae otmeHbl 6yayT npuUMeHATbCA
cnepytowe wrpadbi:

- OTmeHa 6onee, uem 3a 2 Heflenu: HeT WTPadoB

« OTMeHa MeHee, yeM 3a 2 Hegenu: wtpad 50%

AnbmepHamugoli wmpagy 8 0aHHOM C/ly4de 88/19emcs NepeHOC PeKnamsl
Ha 0py20l cpok No cmaHoapmHol yere nioc 25% (wmpag 3a nepeHoc)

- OTMeHa meHee, yem 3a 1 Hegento: wtpadp 100%
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